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(Fiscal year ended March 31, 2025)

Net sales Operating profit

Operating profit on sales

130.6u10 «16.5u1 12.7-

Sales and marketing
of food services

Sales and marketing of services
10.5.
n %

Sales and marketing of small- ——

Profit attributable to
owners of parent

¥ 1 2 billion

Ordinary profit

17, oion

scale panel refrigerators

6.0.

Sales and marketing of
large-scale panel refrigerators

====— Sales and marketing of
Sales breakdown medical science products

(Fiscal year ended 1 . 0 %

March 31, 2025)

12.3. 3.0. 1.1. 9.2. %

12.1.
Sales and marketing

of large-scale food processing

Sales and marketing of
refrigerated and
freezer showcases

40.5.

Group companies

and employees (As of the end of March 2025)
Number of
B anpenes ovrsns 1 3 comp
companies Japan:&J companies Overseas: companies
Number of

business 8 8 . 1 4 .
locations Japan: locations  Overseas: locations
Number of 2 9 2 1
employees ) employees
Average age 3 7 5

[ |

The GALILEI Group's initiatives to address social issues (FY2024)
Amount of
food loss reduced ) tons
CO: emissions reduced Scope 1 and 3 4 9
(compared to FY2013) 2 emissions = %
GWP of refrigerants used Plug-in type 4 Remote type
(on a weighted average basis) products products )
1 7 7activities

Number of GALILEI 1%
Club activities performed
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